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Smart Tables for Confluence to analyze campaign performance:

Smart Tables for Confluence can be used to organize, manage, and analyze campaign data, track
marketing performance metrics, and plan marketing activities.

It helps consolidate campaign data from multiple sources, track key performance indicators
(KPIs), and perform data analysis to inform marketing strategies.

Smart Tables offers powerful filtering, inline editing, and functions capabilities directly within the
Confluence page view, making data management more efficient and collaborative.

Key benefits:
e Powerful filtering options: Quickly sort and filter data to find relevant information.
e Inline editing: Edit data directly within tables without switching tools.
e Built-in functions: Perform calculations and analysis directly within Confluence.

Smart Table
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Annual campaigns report
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In this Confluence page, we analyze the performance of our recent marketing campaigns to uncover
insights and optimize future strategies. Each campaign's data is presented comprehensively, including

reach (impressions), clicks, conversions, cost, and ROI.
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Smart Courses for Confluence for an ongoing training and learning materials

Smart Courses allows you to create and manage training programs in one place. It allows you to
create courses about the latest marketing trends, recent social media algorithms, and best

practices for successful campaigns.

It helps onboard new hires, provides details about the company's marketing approaches, and
creates educational content for customers and partners.

Smart Courses, as a centralized learning hub within Confluence, offers a variety of content types.
It comes with a range of features such as assignments, assessments, progress tracking, and
more, making it a comprehensive solution for all your training needs.

Key benefits:
e Centralized learning hub: All training materials in one place.
e Interactive content: Supports videos, quizzes, and interactive lessons.
e Progress tracking: Monitor learner progress and ensure effective training.

Smart Course
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Smart Terms for Confluence to add more clarity in your Confluence content

Smart Terms can be used to create and manage your marketing glossary by defining and
highlighting key terms and concepts, ensuring consistent communication across the marketing
team, and easing the collaboration with other teams

It helps maintain a clear and consistent understanding of important terms, across Confluence
pages, blogs, and even spaces.

Smart Terms allows enriched media definitions and automatic highlighting of terms within
Confluence pages, making it easy for team members to reference and understand key concepts.

Key benefits:
e Enriched media definitions: Include images, videos, and links in term definitions.
e Powerful highlight engine: Terms are highlighted across Confluence pages for easy reference.
e Improved communication: Ensures everyone is on the same page with consistent terminology.

Smart Terms
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Return on Investment

Introduction: When seleci reral factors
come into play. From ROI t ROl refers to the financial benefit obtained from an alue. This guide
delves into why choosing F investment relative to its cost. In this context, it signifies 1petitive pricing,

and superior performance the potential financial gain or savings that can be achieved

by choosing Product X over alternatives
Why Choose Product X? | robust
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enhances operational efficiency. The competitive pricing of Product X ensures affordability without

compromising on quality, making it a preferred choice for budget-conscious consumers.

Key Features of Product X:

+ Advanced Technology: Incorporates cutting-edge technology to streamline operations.
« Scalability: Adapts effortlessly to varying business needs, from startups to established enterprises.

« Customizability: Tailors functionalities to specific requirements, ensuring flexibility and optimization.

Competitive Price Range (CPR): Product X offers competitive pricing that aligns with industry standards

while delivering exceptional value. The affordability of Product X makes it accessible to a wide range of

consumers, from small businesses to large corporations.



Smart Images for Confluence to enhance your visual communication

Smart Images is used to add visual content, including image maps, sliders, and galleries, to your
Confluence pages, making them more dynamic and visually appealing. This is useful whether
you are collaborating to create a blog post, preparing a campaign, or creating sales materials.

It helps enhance visual communication, create engaging content, and improve the visual appeal
of marketing materials.

Smart Images offers basic visual editing capabilities directly within Confluence, allowing
marketers to quickly make minor edits without switching tools and to add galleries or sliders for
better creative navigation.

Key benefits:
e Basic visual editing: Crop, rotate, fine-tune, or add filters to your images directly in
Confluence.
e Increased engagement: Enhance content with interactive sliders and galleries.
e Image maps: Create distinct clickable areas and links directly on the images, improving user
interaction and navigation.

Smart Images
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2024 Marketing Trends: A Look into the Future of Digital
Marketing
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As we step into 2024, the landscape of digital marketing continues to evolve rapidly. Understanding and
adapting to emerging trends is crucial for staying ahead in this dynamic field. This article explores the key

marketing trends expected to shape strategies and drive success in the coming year.
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